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Section 1:
Introduction to Facebook
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Welcome

At this point, you have heard of social
media and inbound marketing. Maybe
youd v eexperimented with Twitter and
checked out your kid
and you can see the value for college
students who want to
at the same bar on Saturday night. But why
does any of this matter to you or your
business?

facebook

Facebook helps yo

Social media and inbound marketing are increasingly important assets for
businesses to get found by and engage with potential buyers on the web. Think
about the way you find information about products and services i are you
watching TV ads? Going through your junk mail? Or are you consulting a search
engine or a friend? People have gotten better and better at ignoring marketing
messages with DVRs, caller ID, and spam filters. Instead they visit Google and
social networks for answers to their questions. The question for you is, will you
be there to answer it?

Facebook is not an evil time-waster, a community just for younger generations,
nor is it irrelevant for marketers 1 even B2B folks. Rather, Facebook is a tool for
connecting people with those around them. And, as with any social media tool,
marketers have an opportunity to use Facebook to expand their online footprint
and directly engage with customers and prospects.

But yes, it can be difficult to figure out what you can and should do. And yes, it
can be quite a feat to convince your CEO to let you incorporate Facebook or a
larger social media strategy into your marketing plan. But, armed with the right
knowledge and metrics, it is possible.

So here we go. In an effort to get marketers up to speed with how to use
Facebook for business, this ebook will walk you through absolutely everything
you need to know to get started with using Facebook for marketing to drive real
business results.
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What Is Facebook?

Facebook is a social network for connecting people with those around them 1
friends, family, coworkers, or simply others with similar interests. Facebook
started in 2004 as a closed community for college students (requiring users to
sign up with a valid university email address) but has since expanded beyond that
to schools, corporations, and any user across the world. Facebook allows users
to connect and share information in a variety of ways.

Why You Should Care

Facebook currently has over 750 million active users, and that number continues
to grow steadily. According to Compete.com, it is currently the second most
popular website in the world (behind Google) in terms of unique visitors, and
according to ComScore, the most popular social network overall.

Thinkyourc ust omer s ar e n?Thereare teffsafctrolsandskof work-
related, collegiate, and high school
networks. According to
InsideFacebook.com, approximately
two thirds of U.S. Facebook users are
outside of the college demographic,
and users age 26 to 64 make up
more than hal f of
user base. While Facebook started
off as a community for college
students, it has expanded far beyond
that, and youd doe hard-pressed to
find a demographic not yet 7b0ellioreuseesnt ed among
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Facebook Vocabulary

Quick Reference Glossary

Application T a program that allows users to share content and interact with
other users

EdgeRank i an algorithm used by Facebook to determine what content gets
shown in usersd News Feeds (more on this | ate

Fan i Facebook users who choose to nLi keo and b eacnameo f a
organi zationds page

Friend T 1.) (n) personal connection on Facebook; 2.) (v) to add a Facebook
user as a friend

Friend List T organized groupings of friends

Group 1 a collection of Facebook users with a common interest; any Facebook
user can create and join a Facebook group

Likes)11. (v) within Facebook, to |li ke a busines
fan of that page; 2. (v) within Facebook, to like othersdcomments on their wall or

news feed; 3. (n) the number of users who have liked your page; 4. (n) outside of

Facebook, to like something using that has installed the Facebook like button

Network 1 an association of Facebook users based on a school or workplace

News Feed i anaggr egati on o fwalbpostspsu bfl ri ishreddls Gon a user
Facebook homepage

Page 1 official presence for public figures, artists, bands, businesses, places,
entertainment, causes, brands, or products to share information and interact with
fans on Facebook

Profile T presence for individuals to share information and interact with friends
and organizations on Facebook

Wall i the core of a profile or page that aggregates new content, including posted
items (e.g. status updates) and recent actions (e.g. becoming a fan of a page)
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Business Goals for Using Facebook

There are a number of good reasons for businesses to participate in and maintain
a presence on Facebook. Here are a few:

Get found by people who are searching for your products or services
Connect and engage with current and potential customers

Create a community around your business

== = = =

Promote other content you create, including webinars, blog articles, or
other resources

1 Generate leads for your business

This ebook will discuss how to use Facebook to achieve these business goals.
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Section 2:
Setting Up Your
Facebook Profile
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Personal vs. Business Accounts

On Facebook, Profiles are meant for people, and Pages are meant for

businesses. To fully engage and | everage Faceboo
create a personal profile. |l f youbre worried
and personal contacts, weod6ll <cover that in th

Thomas Kent is koking for new mobile marketng campaigns.

What Not to Do:

facebook  Home Profle  Fresds  Tabox ¥

facebook  Mome Profle Friemds Inbox 3

" Do not create a

A BULAG L0 [ e e s i e personal profile for
facebook EECIETEESRE your business.
pages B2 wirite €1 Share Lok BR Post Phote 59 Record Video B8 Gve Gt ~ N Profiles are fOf

for noos, Nonprofits,
and civil soctety

— people, Pages are
for businesses.
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Do not create a personal Profile for your business. Profiles are for people; Pages

are for businesses. Facebook has built significant functionality specifically for

businesses, and all of this functionality is only available for Pa g e s . We 61 | t al
about Pages more in a later section.

There are a few key differences between Business Pages and
Personal Profiles:

1 Pages allow you to designate multiple administrators so you can have
more than one person help manage the account. In addition, if one of your
administrators leaves the company, you can still have control over the
Page.

1 Pages are, by default, public, and are starting to rank in Facebook and
public search results.

1 Pages are split into different categories (local businesses, brands,
musicians) that help you get listed in more relevant search results.
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1 Personal profiles have friends, which require mutual acceptance, whereas
anyone can become a fan of your Page without needing administrator
approval.

Worried about privacy? Facebook is very flexible in letting you control your
exposure on Facebook. A later section will discuss how to customize your privacy
settings to control who sees which parts of your profile so you can safely engage
on Facebook with both personal and business contacts.
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A Tour of the Facebook User Homepage

Notification Icons: New
friend requests, messages,
and notifications, including

Display Options: Allows you to choose
between a view of f r i emmost edent
posts or top news determined by

wall posts, comments, etc.

Core Features: News feed,
inbox messages, upcoming
event s,
requests.

and fr

*EdgeRank.

Publisher: Post a status update,
photo, link, or video to be
published to your profile and to
your f rwsdaedks 6 n

2

Account Settings: Privacy
settings, logout, Help Center,
and more important features
to manage your account.

facebook Search Home Profile | Account v . Alexandra Oates .
.| Pamela Seiple ] News Feed "
{ 5, | Edit My Profile " Charlotte Cavaretta @
- Share: [5) Status (@) Photo 4] Link '3 Video E= Question Upcoming Events See Al ! B TWeba a
News Feed G
(5 Messages 4 What's on your mind? What's the event? 'J Dariet iy o
[5 Events B8 Birthdays:fAdam Rusnock, Beth Dunn, Erin
8 Fiis - Amanda Pineault Kildine, Je_ kica d:«b[eie, Liza Ruff, Matt z Heather Martin .
An amazing friend from High School and her beautiful daughter are in need of BlaskewicajRachel Sprung -
some support. Please consider donating if you can. James Vaughan
E Y O¥is Fitzgerald Cancer Fund ﬁ ots v Sl
(2] useLESs o1 The Mission of the Fund is to provide much needed finandal
“Awkward Moments. . suppart to the Fitzgerald family as they battle these diseases.
BB avkoaerd Momeri Medical experises; travel toond from yeatments; cod work missed Moty Botan e
&1 Create Group... have made paying bills difficuit, and this Fund will help to alleviate
see Al that burden ﬂ Matthew Pirkowski @
Page: 258 people like this.
(] Groups —_— €] about & minute ago - Like * Comment - Share n Nicole Hauck
G2 App Requests s ! p,’ Nicole Le Duc .
" HubSpot Marketing Library ' Il ‘Jersey Shore in Italia' is sure to be one of those fantastic trainwrecks you can't Y]
Sweepstakes I f look away from: http://t.co/ 10 2x LMl Patrice O'Neill L]
2 ;hz;t:ﬁ :::he Day ¥ 4min tter - Like - Comment - @alison on Twitter . Sy il .
£ ]
Games 25e 43 moee from Twictér - Sara Callanen .
I voutubeTeb Katie Ng-Makis now friends with Will Shao and 4 other peaple, n Sara Dolin .
u Which Teen Mom are you?
§8 wedding wire uP -E m Shannon Bullard Sweets: ®
B Fickr Tab B
minutes ago Hs Suzanna Guidone Lomba @
Groups: View the
groups you are a News Feed: Your fri e
member of or create a recent activities (posts, photos, Facebook Chat: Chat with your
new group. etc.) throughout Facebook. Facebook friends via instant
message within Facebook. There
are group chatting and video

Secondary Features: View
your and fri

listings, add new
applications, and more.

HubSpt

Events: Create an
event and view
birthday reminders
and event invitations.

en
browse through marketplace

calling capabilities, too!
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Step 1: Sign Up for Facebook

Visit www.facebook.com, and sign up for a free account by completing the

information requested.

Heading out? Stay connected Sign Up

Visit facebook.com on your mobile phone. $ It's free and always wil be.
First Name: ’
Your Email: "

Re-enter Email: ’

Get Facebook Mobile
Last Name: ’ l
1

New Password: ’

Iam: ‘ Select Sex: E]

|
Birthday: ’ Month: [+ H Day: [~] H Year: [+ ‘
Why do I need to provide my birthday?

Step 2: Edit Your Profile

Click on APr ofright-heaon di nn atvhegat opn bar . Donot W
homepage you see here quite yeti we 0 | | cover t hyeutcomplate er on on

your profile and add some friends.

Home Profile Account v

facebook Search
;- .| Pamela Seiple ] News Feed Top News - Most Recent +
i . i Edit My Profile
3
=== Share: [S) Status (@] Photo €] Link '3¥ Video == Question Upcoming Events See Al
[:] News Feed
{59 Messages 4 What's on your mind? What's the event?
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Next,cl i ck &ui t h & r idound In either of thef&llowing places:

facebook Search Q Home Profile Account v

— ; !
| . Pamela Seiple I'_: > # Edit Profile
s . @ Inbound Marketing Manager at HubSpot # Studied Public Relations at Boston University « Lives

in Watertown, Massachusetts @ Engaged to James Vaughan # From Union, New Jersey @ Born
- (=~} ! on January 14, 1986 « Edit Profile ¢
_— !

Now, add basic, personal, contact, and work/education information. All
information is optional, but use this as an opportunity to connect with people who
have similar interests and connections from school or work.

Pamela Seiple » Edit Profile

[£] Basic Information
[[@) Profile Picture

Current City: |} Watertown, Massachusetts b3
[} Friends and Family
i Bt andiverk Hometown: Union, New Jersey X
il Philosophy
iJ3 Arts and Entertainment 1Am: | Female [
{& Sports

ﬁ Activities and Interests
4 Contact Information

Birthday: | Jan [+ 14[+] 1986 [+]

Show my full birthday in my profile. EI

Visit your privacy settings to
control who can see the
information on your profile, Interested In: [|Women

[Z]Men

1 Basic Information: Indicate your current city, hometown, gender, birthday,
sexual preference, | anguages, and a short

1 Profile Picture: Upl oad the photo youdéd |ike to sho
next to comments or status updates you make

1 Friends and Family: Indicate your relationship status, family members,
and create |lists (wedll cover this | ater)

1 Education and Work: List your current and former workplaces as well as
high schools and universities you attended

1 Philosophy: Include religious and political views, people who inspire you,
and your favorite quotations

1 Arts and entertainment: Indicate your favorite music, books, movies, TV
shows, and games

1 Sports: Add the sports you play as well as your favorite sports teams and
athletes
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1 Activities and Interests: Include the activities you enjoy and your
preferred interests

1 Contact information: Edit your email address(es), screen name(s), phone
number(s), location, and website(s)

Step 3: Join Networks

ClickonA Account 0 i nhatnhde nteonpu,r iagnhdt t hen HAAccount
the Account screen, choose fANetworks. o
facebook Search Home profie [
My Account& gj Pamela Seiple
[ Settings SIS wotifications | Mobile | v Facebook Ads VIS
Edit Friends
BU Use Facebook as Page
Make Primary - Leave Network =
 E—
HubSpot Priva‘cv Settings
Make Primary - Leave Network Credits Balance
Help Center
Join a network: Log Out
Find a network
Network email address:

Now, find some relevant networks to join. Networks play a key role in helping you
connect with people. You can join school or company/business networks (you
must have a valid email address for each). Joining a network will help people find
you and will help you rank higher in Facebook searches when the searcher is in a
common network.

Step 4. Connect With Friends

Facebooko6s goal i's to help cooowwmkers,andou wi t h vy
other connections. There are a few tools available to help you start connecting
with people you already know.

Tweet This Ebook!

HubSpt


http://www.hubspot.com/
https://twitter.com/intent/tweet?text=Reading+@HubSpot's+new+ebook,+%22How+to+Use+Facebook+for+Business:+An+Introductory+Guide%22+for+2011+http://bit.ly/okh1P8+

15¥,How to Use Facebook for Business

ClickonAiFri endso-handtimendu
Friends. 0

You can import a contact list, have Facebook search your
check

email address book, or even
APeopl e You fridkhd Suggkstiomsy o

2 Find Friends

Add Personal Contacts as Friends

Choose how you communicate with friends. See how it works or manage imported contacts.

Step 2
Select Friends to Add

Step 3
Select Friends to Invite

s Windows Live Hotmail
Your Email:

Find Friends
Find Friends
Find Friends

Find Friends

Q=

@/‘fo\ ' sheglobal.net Find Friends

L

- Find Friends

verizon.net

7] other Email Service Find Friends

& Other Tools

Find Friends

efth

Once you find someone you
mutually accepted,
that you two are indeed friends. On c e
updates in your News
their profile, depending on their privacy settings.

SO

Step 5: Share Content &

know,.i

you
Feed

ehdcé
Afriendingd someone
confirm, t hen
and youol |l

EAddnds

be abl

Information

Facebook is great for sharing all sorts of information with your network, including
text updates, photos, links, videos, and questions. From your homepage (what

HubSpt
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